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Background: Newspapers have been on a precipitous decline since the emergence of the Internet 
and the Financial Recession of 2008-2009. The rise of websites such as Craigslist, and the 
prominence of Google Advisements, undercut newspapers' business models which relied heavily on 
classified advertisements. Previously newspapers served not only as places to get local and national 
news, but as market intermediaries. Anyone looking for a job or to hire someone, wanting to buy or 
sell any good or service had to use a newspaper to find each other. Because newspapers served this 
critical function, they were considered economic rivers of gold, that could consistently generate 20-
30% profit margins. The Internet broke the existing business model and newspaper giants typically 
backed by hedge funds and investment banks, moved in buying local papers by the hundreds. These 
corporations have differed from traditional newspaper ownership as they use an extractive ownership 
model, which involves raised prices, and cutting resources to generate quarterly returns for 
shareholders, irrespective of the long-term cost to the paper or community it serves.  
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